
Sociology of Consumption (189N) 
Visiting Assistant Professor Nicki Lisa Cole 

Final Paper & Presentation due Friday, December 21 
	  

This research assignment, culminating in a 15 page written report and a 10-15 minute presentation before your 
peers, is designed to test your working knowledge of ethical consumer values and practices in the context of global 
capitalism. Keep in mind that sociology’s task is to illuminate the connection between social structure and the 
everyday lives of individuals. While you must use outside sources to research your topic, you must frame and 
discuss it in relation to assigned readings from the course. In total you must cite at least 8 course authors, and at 
least 5 external academic sources. You must use ASA style citations in your written report. Please submit your 
report digitally through Sakai and also in hardcopy. 

Your written report should be structured as follows. 

1. Introduce your paper by explaining why yours is an interesting and important case for sociological analysis 
in the context of ethical consumption and global capitalism. You may choose to either articulate a set of research 
questions that your paper will respond to, or make a thesis statement that your paper will defend.  

2. Provide a background section that offers some relevant social, political, economic, and/or environmental 
context for your topic of study. In this section you should address why this area is an appealing practice of ethical 
consumption, or alternatively, why it should be. If you conceive of your topic as a response to something or a set of 
social forces, you should explain this dynamic in this section.  

3. Use theoretical concepts from the course to construct a theoretical framework that both offers the reader a 
lens through which to see the topic you have researched, and also, provides a set of conceptual tools that you can 
rely on throughout your paper to analyze and respond to what you have found. There is no right or wrong set of 
concepts to include here: your theoretical framework should suit the unique needs of your topic, and your 
perspective on it. Your theoretical framework makes your analytic position clear.  

4. In the discussion of your report you should present the research you have done in a way that offers a 
coherent narrative flow. You can conceive of this section, and the paper as a whole, as a story you are telling about 
the topic you researched. What did you find in researching it? What are the key issues, trends, and/or problems you 
found in your research? Your task here is to knit together your outside research and relevant readings from the 
course to situate, discuss and analyze your topic in the context of ethical consumption. Depending on your 
findings and your writing style you may wish to present your research as separate subsections or themes. 
Throughout this section rely on concepts you invoked in your theoretical framework to contextualize and analyze 
what you found.  

5. Conclude your paper by summarizing the key findings, and by making clear statements about the social, 
political, economic, and environmental implications of your research. Point out insights raised by this research and 
address any messy implications. You might also make recommendations for further courses of study that would 
deepen our understanding of this topic as it relates to ethical consumption, and recommend changes in consumer 
practices and values inspired by your findings.  

Your presentation must be a minimum of 10 and no more than 15 minutes in length, and should follow the 
structure of the report outlined above. The majority of your presentation should be devoted to your findings and 
your analysis of them. Your presentation must include powerpoint slides, and should be interesting and engaging 
for your peers. You are encouraged to use illuminating quotes, pictures, graphs, tables and info-graphics that 
illustrate your points. Consider this presentation an opportunity to educate the class about this topic. At the 
conclusion of your presentation you will be asked questions by the audience, and your responses will be evaluated 
as a part of your grade. Your presentation will be graded primarily for clarity, cohesiveness, and strength of 
argument. 


