
Prompt for Auto-Ethnographic Essay (Midterm) 
189N: Sociology of Consumption, Professor Cole 

Due in printed form by 5:00 PM on Friday, October 26 
 
 
In writing this 10-page essay you must rely on readings assigned up through the 
due date to critically reflect on your own consumer practices, which you have 
been documenting in your consumer diary. This assignment is not a test of your 
politics or ethics, but of your ability to sociologically analyze consumption by 
turning the critical lens on yourself, and examine yourself through the theoretical 
lens provided by scholars of consumption. 
 
Your essay should address: 
 

• To what degree you do or do not gravitate toward ethically branded or 
certified products and why; 

• The factors that weigh on your decision making process, be they social, 
economic, ���environmental, political, geographical, or institutional; 

• How you feel when and after you consume; 
• Your understanding of your connection to those who produce the goods and 

services you ���consume; 
• Your understanding of the environmental impact of your consumption; 
• Your understanding of where your dollars go; and, 
• Any other conscious or subconscious process you believe impact your 

everyday consumer practices. 
 
In analyzing yourself you must use the work of the four theorists we have read 
(Baudrillard, Bauman, Dunn, and Marx), and concepts from two additional 
theorists of your choosing. Both Dunn & Schor reviewed theoretical contributions 
to the study of consumption and consumerism at length. You should use their work 
to identify concepts that are helpful to you, find the relevant book or article in from 
the library, and review the primary source in question. In addition, you should use 
material from other course authors, and cite a total of at least 10 academic 
sources. You are welcome to cite authors that fall outside of our course syllabus 
and the directives of this assignment, but those will not count toward your required 
10 sources. 


