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As we complete this second issue of 
Consumed, I can’t help but feel proud of 

the members of our section, who have brought us a timely and 
important range of thought provoking, intellectually impressive 
new books and articles in recent months. Recent member 
articles are published in American Journal of Cultural Sociology, 
Contexts, Critical Sociology, Culture & Organization, Journal of 
Cultural Economy, Journal of Ethnic and Migration Studies. 
Writing this, I also find myself inspired by the community 
engagement work practiced by our members. The contents of 
this newsletter, and our upcoming “From Farm to Table” mini-
conference, are testaments to the increasing purchase and 
validity of a publicly oriented sociology. 
 
Syed Ali is the new co-editor of Contexts, the deeply valuable 
publication that brings cutting edge sociological research to a 
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general reading audience. Kate Cairns, profiled 
in this issue, with her collaborator Josée Johnston, 
conducts research with feminist focus group 
methods designed to foster ongoing 
conversations about food, gender roles, 
neoliberalism, and the possibility for productive 
collective action. Those behind our mini-
conference have created an afternoon 
program of field visits to City Slicker Farms and 
People’s Grocery, organizations that have 
harnessed community resources to directly 
confront the serious issues of food insecurity, 
economic blight, and dampened community 
spirit in West Oakland. 
 
As Kate remarked to me when we spoke for her 
feature, the consumption of food serves as a 
powerful lens through which we can see issues of 
class, race, and power. We see the power of 
food as a critical lens in the research that many 
of us conduct, but also in the ways in which 
others document the world and raise questions 
about it. Take, for instance, the photography 
series, “Refrigerators,” by Mark Menjivar, some of 
which is featured above in our masthead. 
Menjivar, with an MFA in art and social practice 
from Portland State University, uses photography 
to capture snapshots of people’s lives. The 
images provide insight into the diversity of ways 
in which we live. When I look at his photos, I hear 
Kate’s words echoing in my head, and see with 
clarity how our lifestyles reflect our positionality 
within power structures. 
 
These intellectually sharp and culturally 
grounded efforts, by our colleagues and by 
artists like Menjivar, serve as a reminder that our 
work as sociologists need not be contained by 
spaces like UC Berkeley’s Faculty Club, or luxury 
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hotels in downtown San Francisco. It can, and 
should, live and breathe in the communities that 
surround and sustain us. 
 
One of the areas it seems we can address, not 
only in our scholarship, but through engagement 
in our communities, is how to de-center 
consumer goods from our relationships with 
others, and how we might disentangle those 
relationships from the web of consumerism. The 
research of Kate, Daniel Cook (our section 
Chair), and Janet Lorenzen (winner of our 
graduate student paper award), featured in the 
pages that follow, makes strikingly clear how 
deeply steeped in consumerism our relationships 
with others are. Even for those of us who resist its 
ideological and material constraints, 
consumerism remains an impediment to the 
meaningful pursuit of cultural, human, economic, 
environmental, and social systemic justice and 
equality. 
 
Thinking of how we, a community of scholars 
focused on these issues, can push past the 
barrier of consumerism, I’m reminded of 
something Juliet Schor has written and spoken 
about. When we take something away from 
people, we have to give something in return. 
What will we, as a community of sociologists, 
give? 
 
I invite you to respond to this question in the 
comments section of the online version of this 
letter. In the mean time, I hope you will enjoy this 
second issue of Consumed. 
 
Nicki Lisa Cole 
Editor-in-Chief 

Follow us on Facebook and Twitter for the latest 
section news and announcements from members, 
and visit our website to stay up to date on all things 
Consumers and Consumption. 

http://www.cityslickerfarms.org/
http://www.peoplesgrocery.org/
http://www.splendidtable.org/story/photographer-takes-voyeuristic-peek-inside-refrigerators
http://www.markmenjivar.com/
http://www.julietschor.org/
https://www.facebook.com/pages/Consumers-Consumption-A-Section-of-the-American-Sociological-Association/213716178701560
https://twitter.com/SocConsumption
http://www.cityslickerfarms.org/
http://www.peoplesgrocery.org/
http://www.splendidtable.org/story/photographer-takes-voyeuristic-peek-inside-refrigerators
http://www.markmenjivar.com/
http://www.julietschor.org/
http://asaconsumers.wordpress.com/
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ASA Annual Meeting 2014 
 
The Consumers and Consumption Section Day will be on Sunday, August 17. This is the day when 
Section Sessions, Section Roundtables, the Business Meeting and the all-important reception will be 
held! There will be other consumption related sessions and events spread across the various days, 
and of course don’t forget the ASA Consumers and Consumption Section pre-ASA conference on 
August 15. See below for various consumption related sessions and events from the ASA Preliminary 
Program. Please refer to the finalized program for full details about each session.  

 
7:00 – 8:15 Council Meeting, Section on Consumers & Consumption  
 
10:30 – 11:30 Roundtables, Section on Consumers & Consumption 
Organizer: Michaela DeSoucey, North Carolina State University 
Table 1: Places & Spaces of Consumption 
Table 2: Spending & Expenditures 
Table 3: Political & Ethical Consumerism Then/Now 
Table 4: Gendered Scripts & Rituals of Consumption 
Table 5: Institutions & Networks of Consumption 
Table 6: Music & Taste 
Table 7: Fashion as Lens 
 
11:30 – 12:10 Section Business Meeting – will immediately follow roundtables, same room (check ASA program) 
 
12:30 – 2:10 Paper Session, Consumers & Consumption Section (with Section on Body & Embodiment) 
“Bodies and Embodiment in Consumer Culture” 
Organizers: Josee Johnston, University of Toronto & Kristen Barber, Southern Illinois University-Carbondale 
 
2:30 – 4:10 Paper Session, Consumers & Consumption Section: “Creating, Perpetuating & Naturalizing 
Inequalities” Organizer: Keith Brown, Saint Joseph’s University; Presider: Laura J. Miller, Brandeis University 
 
6:30 – 8pm Section Reception  

Check out these Consumers & Consumption Session Events on Section Day, August 17th!  

The Consumers & Consumption section reception  (co-sponsored by the Journal of Consumer 

Research) will be on Sunday, 

August 17 at 6:30pm. The 

reception will be at farmerbrown 

(25 Mason Street), which is just a 3 

minute walk from the Hilton/Parc 

55 hotels.  We look forward to 

seeing you there! 

 

Non-members are welcome, so 
bring them along. 

http://convention2.allacademic.com/one/asa/asa14/
http://www.farmerbrownsf.com/
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8:30 – 9:30 
Roundtable, Section on Environment & Technology 
Table 11: “Consumption, Consumer Behavior & 
Access to Technology” 
 
8:30 – 10:10 
Regular Session, Food Politics & Food Justice 
Organizer: Michael Haedicke, Drake University 
Presider: Lillian O’Connell, North Carolina State 
University 
Discussant: Michaela DeSoucey, North Carolina State 
University 
 
Regular Session, Media Sociology: Mass Media & 
Popular Culture 
Organizer: David Grazian, University of Pennsylvania 
 
10:30 – 12:10 
Regular Session, Cultures of Food Production & 
Consumption 
Organizer/Presider: Michael Haedicke, Drake 
University 
 
2:30 – 4:30 
Regular Session, Consumers & Consumption I 

Organizer: Judith Taylor, University of Toronto 
Presider: Norah MacKendrick, State University of New 
Jersey – Rutgers 
 
4:30 – 6:10 
Thematic Session, Consumption in Hard Times 
Organizer/Presider: Elliot Weininger, State University of 
New York – Brockport 
Discussant: George Ritzer, University of Maryland 
 
Sunday, August 17 
 
8:30 – 10:10  
Regular Session, Consumers & Consumption II 
Organizer: Judith Taylor, University of Toronto 
Discussant: Clayton Childress, University of Toronto 
 
10:30 – 12:10 
Regular Session, Popular Culture and the Politics of 
Authenticity 
Organizer/Presider: Laura Grindstaff, UC Davis 
 
 

Other Consumer & Consumption Related Events  
(See ASA Program for changes and more information.) 

Saturday, August 16 
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Monday, August 18 
 
8:30 – 10:10 
Roundtable, Section on Sociology of Culture 
Table 1: Consumer Studies Network 
Table 2: Cultural Consumption 
Table 3: Cultural Production 
Table 5: Culture & Markets 
Table 9: Music & Taste 
Table 10: Narrating the Self, Embodying Culture 
 
4:30 – 6:10 
Paper Session, Section on Sociology of Culture (with 
Section on Consumers & Consumption) 
Organizers: Laura E. Braden, Erasmus University 
Rotterdam & Timothy J. Dowd, Emory University 
Presider and Discussant: Alex van Venrooij, University 
of Amsterdam 
 
Tuesday, August 20 
 
8:30 – 10:10 
Special Session, Cultures of Getting and Spending: 
Inequality from Market Interactions and 
Classifications 
Organizers: Zsuzsanna Vargha, University of Leicester 
& Daniel Thomas Cook, Rutgers University 
 
8:30 – 10:10 
Regular Session, Other People’s Bodies & Services: 
Commodified & Shared Procreation 
Organizer:  
Barbara Katz-Rothman, CUNY Graduate Center 
Presider: Sharmila Rudrappa, UT-Austin 
 
12:30 – 1:30 
Roundtable, Section on Community & Urban 
Sociology 
Table 3: Cultural Events & Activities 
Table 5: Culture & Markets 
Table 9: Music & Taste 
Table 10: Narrating the Self, Embodying Culture 
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ASA Sociology of 
Consumers & Consumption 

Mini-Conference 

“From Farm to Table”  
Friday, August 15, 2014   

8:30am – 5:00pm 
Faculty Club of the University of 

California Berkeley 
 

To take advantage of the location of 
the ASA Annual Meetings this year in the 
San Francisco Bay Area, we present our 
one-day mini-conference to bring 
people together around the theme of 
“Farm to Table.”  The morning sessions will be organized around paper presentations and two 
dissertation workshops, and the afternoon, beginning with lunch, will be spent "in the field," visiting 
sites of innovative practice related to food growing, food preparation, and food justice. The program 
and registration information appear below. Members of all ASA sections and all those interested in 
the conference theme are welcome!  
 
Register at http://www.brownpapertickets.com/event/702858 
Faculty and Other Employed $38, Students and Unemployed $23 
Please note that the registration fee does not include meals during the afternoon field visits. 

1

SCHEDULE 
8:30-9:00 Coffee 
 
9:00 Opening Remarks 
Jeremy Schulz, University of California at Berkeley 
 
9:05-10:20 Panel Session I:  
 
Creating Brands 
Moderator: Juliet Schor, Boston College 
 
“Edible Memory: How Tomatoes became Heirlooms 
and Apples became Antiques” 
Jennifer A. Jordan, University of Wisconsin-Milwaukee 
 
“Operation Destination: Commercial Development 
and Neighborhood Re-Branding in Boston Main 
Streets” Taylor Cain, Boston University 
 
“Will GM Food Labels Do More Harm Than Good?” 
John T. Lang, Occidental College 
  
Ethnographies of Food Consumption 
Moderator: Kate Cairns, University of Toronto 
  
“Mobile Food Markets as Food Justice: Consumer 
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Degradation and Dignity Work in Food Provisioning 
and Consumption in Low-income Communities” 
Amy L. Best and J.L. Johnson, George Mason 
University 
 
“What is Local Food?” 
Yuki Kato, Tulane University 
 
“Is Local Food Sacred? An Ethnographic Account of 
the Cultivation and Consumption of Local Organic 
Foods” 
Zachary Schrank, Indiana University South Bend 
 
10:20-10:30 Coffee Break 
 
10:30-11:15 Panel Session II 
 
Dissertation Workshop—Correcting Consumption: 
Equity, Sustainability, Injustice  
Mentor: Zachary Schrank, Indiana University-South 
Bend 
  
“Ethical Consumption Narratives in Farmers’ Markets 
Accepting Supplemental Nutrition Assistance Program 
(SNAP)” Savannah H. Larimore, University of North 
Carolina-Charlotte 
 

Continued on next page 

http://www.brownpapertickets.com/event/702858
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Congratulations to Newly Elected Council Members! 
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“Who’s Your Farmer? How Race, Class, Gender, and 
Sexuality Intersect with Agriculture” Rachel Rybaczuk, 
University of Massachusetts- Amherst 
 
“Eating in an Uncertain World” Sang-Hyoun Pahk, 
University of Hawai’i at Manoa 
  
“Economic Constraints on Food Experimentation: A 
Mechanism of Socioeconomic Disparity in Children’s 
Diet Quality” Caitlin Daniel, Harvard University 
  
Food Choices and Social Change 
Moderator: Joel Stillerman, Grand Valley State 
University 
  
“Believe it or not: Exploring Consumer Responses to 
Foods which Control Hunger” 
Jennifer Young and Denise Conroy, University of 
Auckland and Sara Jaeger, New Zealand Institute for 
Planet and Food Research 
  
“A Bite of China: An Analysis of the Food Safety Issue” 
Weiwei Zhang, Georgetown University 
 
“How Life Transitions Predict Novel Food Choices 
Among Older Adults” 
Martina E. Reitmeier and Claudia M. Haase, 
Northwestern University 
 
“Managing or Courting Desire? Ethical Consumers in 
Turn of the Twentieth-Century England and the United 
States” 
Tad Skotnicki, University of California San Diego 
  
11:15-11:30 Coffee Break 
 
11:30-1:15 Panel Session III 
 
Food and Inequality 
Moderator: Josee Johnston, University of Toronto 
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“‘I’ll never buy strawberries again’: Consumer 
Anxiety and the Biopolitics of Soil Fumigant 
Regulation in California’s Strawberry Industry”  
Julie Guthman, UC-Santa Cruz and Sandy Brown, 
University of San Francisco 
 
“Yelp as a Language of Power: Restaurant Reviews, 
Race, and Gentrification” 
Sharon Zukin, and Scarlett Lindemann, City University 
of New York 
 
“Coffee, Class and Identity: Reframing ‘Ritual’ in the 
Neoliberal City” 
Jennifer Parker, Penn State University 
 
Dissertation Workshop: Foodies, Gourmets, and 
Transnational Food Flows 
Mentor: Michaela De Soucy, North Carolina State 
University 
  
“Gourmet Foraging as Sustainable Exoticism: A Case 
Study of NOMA Restaurant”  
Zachary Hyde, University of British Columbia 
 
“Branding Korea or Marketing Ethnic Identity: 
Koreatown as an ‘Ethnic Transclave’ in the Global 
Economy” Jiwon Kim, City University of New York 
 
“Diffusing Terroir: A Comparative Study of the Role of 
Terroir in Food and Wine in France and Canada” 
Sarah Cappeliez, University of Toronto 
 
1:30-5:00 Lunch and Field Visits to Sustainable 
Producers/ Retailers 
 

Chair-elect (2014-2015) and Chair (2015-2016): Frederick Wherry, Yale University 
Council Member (2-year term begins in 2014): Jennifer Smith Maguire, University of Leicester 
Council Member, Student (2-year term begins in 2014): Sarah Cappleliez, University of Toronto 
 

http://sociology.yale.edu/people/frederick-wherry
http://www2.le.ac.uk/departments/management/people/jsmith-maguire
https://utoronto.academia.edu/SarahCappeliez
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Janet A. Lorenzen Wins 2014 Graduate Student Paper Award! 
 
The awards committee of the ASA Section on Consumers and Consumption is extremely pleased to grant this year’s 
Graduate Student Paper Award to Janet A. Lorenzen of Rutgers University. Lorenzen’s paper, titled “Challenges to 
Reducing Consumption: Social Connections and the Problem of Gift Giving,” is an examination of the challenges that 
green consumers face in reducing their consumption levels.  
 
Janet convincingly shows that existing theories of consumption cannot fully account for the difficulty of consuming less if 
they only consider the desire to indulge, social status competition, or the stickiness of identity. She argues that for 
environmentally-conscious green consumers it is gift giving, and the importance of consumption to the maintenance of 
social ties, that represents the biggest challenges to changing consumer practices. Based on empirical research among 
three groups of consumers—voluntary simplifiers, religious environmentalists, and green homeowners—Janet identifies 
diverse strategies these groups use to reconcile the social demands of gifting with their own project of reducing 
consumption. In this way, her study integrates insights from both environmental and consumption scholarship, and brings 
more closely together the study of social networks and consumption practices. Janet’s paper is a fine demonstration of 
how, even for committed green consumers, reducing consumption is a never-ending process in which the centrality of 
consumption to social relationships must be negotiated. Congratulations Janet!  The awards committee, including Chair 
Amy Hanser, University of British Columbia; John Lang, Occidental College; and Zsuzsanna Vargha, University of 
Leicester, thanks all who submitted great entries and made the decision wonderfully difficult.  
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Syed Ali is a new incoming co-editor of Contexts 
(along with Philip Cohen). He also has a co-authored 
article forthcoming in the Journal of Ethnic and 
Migration Studies titled “The Importance of Peers: 
Assimilation Patterns among Second-generation 
Turkish Immigrants in Western Europe.”  

Patricia Arend has a new article titled “Consumption 
as common sense: Heteronormative hegemony and 
white wedding desire” in the Journal of Consumer 
Culture, and a new book chapter titled “Gender and 
Advertising” in Gender and Pop Culture: A 
Text/Reader, Edited by Adrienne Trier-Bieniek and 
Patricia Leavy. She was also recently quoted in an 
article called “I Now Pronounce Mr. and Mrs. Jetson,” 
in the Weddings/Celebrations section of The New York 
Times, January 23, 2014. 

Sergio Cabrera and Christine Williams recently 
published an article titled “Consuming for the Social 
Good: Marketing, Consumer Citizenship, and the 
Possibilities of Ethical Consumption” in Critical 
Sociology. 

Kate Cairns, Kim DeLaat, Josee Johnston, and Shyon 
Baumann have a chapter in the newly-published 
book Green Consumption: The Global Rise of Eco-
Chic, edited by B. Barendregt and R. Jaffe. Their 
chapter is “The caring, committed Eco-Mom: 
Consumer ideals and lived realities.” 

Nicki Lisa Cole has been named Research Fellow at 
the Institute for Advanced Studies on Science, 
Technology and Society in Graz, Austria, and will be 
supported for 9 months by the Ernst Mach Grant 
Worldwide. She was hired in March as the Sociology 
Expert for About.com, where she now runs the 
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.Sociology channel and regularly contributes content. 
Nicki published “Ethical Consumption in the Global 
Age: Coffee’s Promise of a Better World” in Consumer 
Culture, Moderntiy and Identity, edited by N. Mathur 
(Sage, 2014); “Apple’s Top Crimes of 2013” on 
CounterPunch, and collaborated on “Critiquing 
Culture From the Sidelines: A Conversation on 
Football, Ethics, and Collective Action” for Culture in 
Conversation. 

Nicki Lisa Cole and Keith Brown published “The 
Problem with Fair Trade Coffee” in Contexts in 
February. 

Michaela DeSoucey has co-authored a paper with 
David Schleifer titled “What Your Consumer Wants: 
Business-to-Business Food Advertising as a Mechanism 
of Market Change” in the Journal of Cultural 
Economy. 

Karen Bettez Kalnon has recently published a book 
called The Consumption of Inequality: Weapons of 
Mass Distraction and has a new article in Advances in 
Social Sciences Research Journal titled “Dark Carnival 
and Juggalo Heaven: Inside the Liminal World of 
Insane Clown Posse.” 

Allison Pugh has a new article in Culture & 
Organization titled “The Planned Obsolescence of 
Other People:  Consumer Culture and Connections in 
a Precarious Age.” 

Jeremy Schulz and Laura Robinson have a recent 
article in the American Journal of Cultural Sociology 
titled "Shifting grounds and evolving battlegrounds: 
Evaluative frameworks and debates about market 
capitalism from the 1930s through the 1990s."  
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Introducing Kate Cairns 
Nicki Lisa Cole, Institute for Advanced Studies of 
Science, Technology and Society 
 
Kate Cairns is troubled by the intersection of post-
feminist and neoliberal ideologies in contemporary 
women’s “foodwork,” and after speaking with her for 
an hour, so am I. An impressively productive scholar 
with 18 research publications to her name, Kate has 
identified an understudied and under-theorized 
aspect of how unregulated corporate capitalism in 
food and agriculture is reproduced: the gendered 
burden of individual responsibility for care born by 
women. She fears that, in a society in which women 
are socialized to take personal responsibility for 
protecting children and loved ones from the risks of 
the corporate food system, we encounter real barriers 
to progressive social change. She aims to do 
something about it as a feminist researcher, teacher, 
and writer. 
 
Fresh off a SSHRC funded post-doctoral fellowship in 
the Department of Sociology at the University of 
Toronto, Kate will begin her tenure-track role as 
Assistant Professor in the Department of Childhood 
Studies at Rutgers University this fall. While her research 
spans diverse topics – including food, consumption, 
childhood, and schooling – questions of power, 
subjectivity, and inequality run throughout Kate’s 
work. Of what initially drew her to sociology as an 
undergraduate at McGill University, she reflected, “I 
was always interested in how we come to understand 
who we are and who we can become, and how 
that’s shaped by our social, cultural, material, and 
also geographic contexts.” 
 
While she studied sociology of education at McGill, 
Kate quickly realized that her own childhood 
schooling experience, one situated in a working class 
rural community of just a few hundred people, was 
not represented in the literature. Critical realizations 
about her own marginalized schooling experience 
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inspired a passion for studying how inequality and 
other social forces are connected to the formation of 
subjectivity, and how they shape the futures we are 
able to envision for ourselves. These interests inspired 
Kate’s doctoral research into how rural youth think 
about their future in the context of educational 
programs infused with neoliberal notions of self-
reliance and mobility. 
 
Since then, her research focus has shifted to food, as 
Kate believes that it provides a provocative gateway 
to understanding these same sociological questions. 
She explains, “I have found food in particular, and 
consumption studies more broadly, as a real lens into 
this dynamic between subjectivity and inequality. 
Through food, we can look at the inequalities of a 
capitalist economy, we can look at dynamics of 
identity, culture, class, race and ethnicity.” With her 
colleague Josée Johnston, Associate Professor of 
Sociology at University of Toronto (a member of our 
section council), Kate is writing a book on food and 
femininity that probes these issues (forthcoming from 
Bloomsbury). She and Johnston examine how food is 
deeply connected to gender and contemporary 
standards of femininity, including what it means to be 
a good mother, a health conscious consumer, and an 
environmentally conscious citizen. They have found 
that, despite the fact that many women in North 
American societies believe that we live in a post-
feminist world, foodwork is a form of labor that is still 
fundamentally gendered. 
 
Speaking about the intersections of gender, 
mothering, and ethical consumption, Kate explained, 
“We found that many women felt that it was their 
individual responsibility to protect their children from 
the risks of the industrial food system, and also to kind 
of socialize them to be ethical consumers of the 
future. They felt that that responsibility required 
informed, conscientious consumption, of them as 
individuals, and as mothers, in particular. We found 
that this ideal of raising an organic child generated 
strong emotions within women’s everyday foodwork 
and everyday lives, even when they reflected 
critically on these kinds of pressures.” 
 
Along with Johnston and Rutgers sociologist Norah 
MacKendrick, Kate analyzed the ideal of the “organic 
child” in an article published in the Journal of 
Consumer Culture. She explained to me that in a 
context of seemingly pervasive risk, many mothers 
conceive food risk as one that they can control and 
ward off. They also feel, in a profoundly emotional 
way, that it is their individual responsibility as mothers 
to provide this kind of care for their children. Kate’s 
research reveals that food is richly connected to how 
women conceive of being good mothers in today’s 
world. 

http://katecairns.net/
http://sociology.utoronto.ca/Page4.aspx
http://childhood.camden.rutgers.edu/
http://katecairns.net/postdoctoral-research/
http://individual.utoronto.ca/joseejohnston/JoseeJohnston/Home.html
http://joc.sagepub.com/content/13/2/97.abstract
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Trouble is, viewing food this way turns a social 
problem into a personal one. This management of risk 
and approach to mothering takes the capitalist 
system off the hook, while simultaneously posing it as 
the solution to the problems it has wrought. Kate is 
critical of this individualized, consumerist brand of 
female empowerment so popular today. From her 
vantage point, we must overcome this, and reclaim 
collective empowerment and struggle in order to 
make social change. 
 
Kate frames ethical consumption as a women’s issue, 
and emphasizes that the post-feminist ideal and 
individualized approach to foodwork masks the 
deeply gendered nature of this burden. She stated, 
“given that the notion of foodwork as women’s work is 
seen as old fashioned, there’s an assumption that 
women today benefit from past feminist struggles and 
gender equality has been achieved. Thinking about 
gender and food can seem sort of old fashioned. 
What that kind of post-feminist sensibility can do is 
hide these persistent gendered inequalities within 
food consumption that make it even more 
individualized, even more likely to be seen as an 
individual issue for women to manage in their private 
lives, rather than a collective issue that we need to 
take up within a collective feminist struggle for social 
change.” 
 
Based on these findings, Kate argues that the role of 
gender in ethical consumption has been under-
studied and under theorized, and that today, it is 
women who overwhelmingly bear the burden of 
striving to be and raise ethical consumers. Ethical 
consumption, Kate states, is now a part of women’s 
gendered care work, as care work in the twenty-first 
century now extends beyond the home and the 
immediate family to include far-flung laborers and all 
of the earth’s resources. 
 
Kate is concerned that this particular version of a 
“good mother” distances poor and working class 
women from attaining ideal motherhood in a 
consumerist landscape. The ‘organic child’ ideal 
assumes privileged access to economic and cultural 
resources, and left many poor and working class 
women feeling guilty and stressed. Significantly, Kate 
and Johnston found in their study that it was primarily 
the women who couldn’t purchase this ideal who 
were quick to call for greater regulatory responsibility 
on the part of the state. Additionally, she has strong 
reservations about a model of social change that pins 
all hope on children, and misses the socio-structural 
causes of systemic problems in the production and 
distribution of food. 
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Kate is committed to facilitating social change 
around these issues through her work. Her book with 
Johnston is designed to appeal to both academic 
and general reading audiences. It is drawn from 
research that the two conducted with a feminist focus 
group method, in which participants invited friends to 
their homes for a conversation over food with the 
researchers. Kate hopes that such an approach will 
“create the possibility that these conversations might 
continue outside of our research, that they were not 
just a tool for us to extract data from these women’s 
lives, but they were sites for sharing and critical 
reflection, and for community building that could be 
rewarding for the participants as well.” By writing the 
book in an accessible manner for a general reading 
audience, she hopes that the book itself will carry on 
the mission of the research by providing tools for 
thinking critically about problematic, individualized 
notions of responsibility. 
 
Also with Johnston, Kate is now working on a 
revolutionary introduction to sociology text, on 
contract with Routledge, which couples the 
sociological imagination with studies of consumption 
to give students a thematic and engaging entrée to 
the discipline. Working to bridge the divide between 
the academy and the public, the text will incorporate 
popular websites, blogs, and news articles designed 
to help students see connections between theoretical 
concepts, research, and the real world around them. 
 
Kate looks forward to teaching in the area of 
children’s geographies at Rutgers this fall, and is 
eager to begin a new phase of research in 
Philadelphia. Her relocation will allow her to provide a 
comparative component to her project in process, 
which is a critical examination of educational 
initiatives designed to connect children to food. Of 
this project, she said, “I’m interested in the way that 
connecting children to their food is seen as the 
promise of a socially responsible and sustainable and 
healthy collective future. We can see how so many 
current anxieties and hopes about the food system 
are projected onto young people as the promise of 
the future.” Her research will focus on how youth 
experience school garden programs, in light of the 
fact that the programs and the youth themselves are 
posed as the solution to contemporary social 
problems. 
 
With so many championing practices that get 
children “back to nature” and that connect them to 
agriculture, both of which certainly have merits, it is 
refreshing to hear a vibrant young scholar offer smart, 
bigger picture critiques of them. Kate Cairns is one to 
watch.  



 

 

A CONVERSATION  
WITH DANIEL 
COOK 
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Daniel Cook, founding chair of the section on 
consumers and consumption, is Professor of Childhood 
Studies in the Department of Childhood Studies at 
Rutgers University. Dan was a founding organizing and 
director of the Consumer Studies Research Network 
prior to his efforts to bring this section to life. His 
research focuses on the rise of children as consumers in 
the United States, presently and historically. In 
particular, he explores the various ways in which 
tensions between “the child” and “the market” play 
themselves out in various sites of children’s consumer 
culture, such as advertising, food, rituals, clothing and 
media. He is the author of The Commodification of 
Childhood: The Children’s Clothing Industry and the 
Rise of the Child Consumer  and an Editor of 
Childhood, A Journal of Global Child Research. Along 
with John Wall, Dan is editor of Children and Armed 
Conflict. He is author of numerous articles and 
chapters on children in American culture. 
 
Nicki: Your sociological career has focused on issues of 
consumption and consumerism as they relate to 
childhood. How did you become interested in this 
area, and why have you continued to focus on it? 
 
Dan: I became intrigued by what seemed to be the 
rising social prominence of children and childhood in 
public culture, in part, from my job as a proofreader for 
a fashion trade publication, Kids’ Fashions, which was 
devoted to the children’s wear industry. This was the 
late ‘80s. On a daily basis, I was confronted with the 
extensive marketing, planning, design and effort that 
went into creating the clothes, looks and promotions in 
fabricating  the “child.” In those publication I was able 
to see part of the cultural circuitry of how the child’s 
image was created, deployed and traded as 
commodity and currency among those in industry as 
well as for the public. 
 
On entering sociology at Chicago, I struggled with the 
idea of writing on this topic. Initially, I could find little 
guidance from most research and thinking that would 
invite one to combine childhood studies and consumer 
studies together with the cultural-historical sociological 
approach I was pursuing. Indeed, these fields in many 
ways did not yet exist as coherent bodies of 
knowledge. In the end, I succumbed to the 
omnipresence of the child consumer and devoted my 
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doctoral research to investigating the rise of the 
children’s wear industry in the US. It is in the historical 
materials of the early 20th century where I 
encountered the depth and extent to which the 
child had been discussed, elaborated upon, and 
planned for as a consuming subject who knows 
about and acts upon the word of goods in a myriad 
of ways, rather than narrowly as an object of 
commercial invention or maternal social display. 
 
Researching children, childhood and consumption 
remain fruitful because they prove to be generative 
sites of social life and consumer culture. Children’s 
agency and ways of knowing are problematic. They 
necessarily reside in and emerge from states of 
economic and material dependence, and so do not 
fit neatly into models of the “consumer” often 
presumed in social research. The inclusion of the 
“child” into general theories and approaches to 
consumption often proves to be disruptive to 
conceptions of the individual/ individualized 
commercial actor—a model which, I claim, is still 
rampant even among many culturally oriented 
researchers. Thinking with and through the child has 
kept me inquiring about the boundaries and 
extensions of what is considered “consumption” and 
whether this notion differs, if it does, from co-
consumption 
 
The challenge and trick, I have found, resides in 
resisting the cultural reflex to sequester or marginalize 
kids’ practices as diminutive, inconsequential 
appendages. Absent children and childhood, there 
is no sense of a “generational order” thereby short-
circuiting consideration of the arc of the social 
lifecycle and leaving us with caricatures of social 
processes and practices. Without inclusion of 
children and childhood into our approaches, we are 
left deficient in our ability to investigate the place of 
material goods and commercial activity in social 
lives, broadly construed. 
 
Nicki: From your point of view, what are the pressing 
issues around kids and consumerism today? 
 
Dan: Every issue of consumption presses on some 
aspect of childhood, and childhood informs, directs, 
and engages practices in the world including those 
we call consumption. If the habit of thought 
persists—in social theory and social life—to ignore or 
otherwise not see the various, multi-leveled 
connections between commercial life and 
childhood, then studies and public attention will be 
content to locate issues surrounding children’s 
consumption in neatly packaged and politically 
digestible bundles like “obesity” or “dangerous 
media” or “improper clothing.” Many of these 

http://childhood.camden.rutgers.edu/faculty/daniel-cook/
https://www.dukeupress.edu/The-Commodification-of-Childhood/index-viewby=author&lastname=Cook&firstname=Daniel&middlename=Thomas&sort=newest&aID=699037.html
http://chd.sagepub.com/
http://www.palgrave.com/page/detail/?sf1=id_product&st1=413746
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concerns often involve implicit and sometimes explicit 
imputations regarding the practices and morality of 
women, people of color and those economically 
disadvantaged, but are couched as “children’s 
issues.”  
 
That said, many of the pressing issues identified with 
children and childhood can be fruitfully engaged 
through the lens of consumption. Notions of what 
constitutes the “good life” in many majority world, 
Global South contexts tend to focus on the material 
well-being of children—often in relation to global 
brands and popular culture—as measures of 
“progress.” It is telling that many children and youth 
who seek entry into the wealthier countries through 
migration often imagine future lives in terms of 
consumption such as sports teams, uses of and access 
to digital, electronic media and lifestyle generally. One 
of the key stated motivations for parents who migrate 
outside of their home country for work, sometimes living 
in another country for years, revolves around the hope 
of creating educational opportunities for their children 
who can then hopefully obtain well paying jobs and 
move into some semblance of middle class life. One 
can see similar dynamics in U.S. middle class contexts 
where choice of housing by families (who have a 
choice) strongly revolves around the kind of school, 
and thus the kind of cultural habitus, made available 
to their children. “Consumption” must be seen, at 
once, as a measure, a practice and a mode of 
engaging with futures; thus, inequalities of 
consumption become inequalities of life trajectories. 
 
Without going on and on, I think it important to 
emphasize that the changing dynamics of 
consumption and childhood interlock and mutually 
inform each other in ways that can be fruitfully 
engaged when neither is confined or relegated to the 
other.  
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Nicki: As someone who has championed the study of 
consumers and consumption in the U.S., what do you 
hope comes of sociological research focused on 
these issues? 
 
Sociologists who take consumption, and all of its 
extensions, as the primary framework for addressing 
social life find themselves in a position to re-imagine 
social issues, problems and concerns in ways that 
enable social action. For many sociologists 
“consumption” can easily be relegated to an 
interesting, but ultimately, contingent aspect of 
existence. The sociological mindset, generally 
speaking, remains oriented toward a productivist 
and economistic perspective, now increasingly 
naturalized in an era of neoliberalism. 
 
Once one recognizes and puts forward the 
necessary, non-negotiable place of goods, material 
culture, and various forms of value (exchange, 
symbolic, political) encoded in and enabled by 
transactions and exchanges, then one is in a position 
to speak to the interlacing aspects of  power and 
intimacy, of inequality and mutuality, of identities 
and positionalities. In so doing, one must be on 
guard against elevating the agentive, innovative 
“prosumer” bricoleur as cultural hero and deliverer 
from global capital domination (or from local 
commodity enticements for that matter), while at 
the same time being attentive to the vitality of 
everyday practices and social relationships made 
through and by consumer life. What was considered 
“consumption” 20 years ago differs from what many 
think today. What doesn’t change is the necessity of 
purposefully and critically engaging with these 
changing definitions and relations. 
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Upcoming Opportunities 
 

Training Workshop on Qualitative Research Methods, Emory University 
Emory University, Rollins School of Public Health is offering a 4-day workshop on Qualitative Research Methods, 
August 12-15, 2014, to promote effective use of qualitative methods in public health research. This workshop 
provides an understanding of the theoretical principles and practical skills needed for conducting and 
evaluating qualitative research. It is suitable for anyone involved in research or research management. It is 
valuable for those involved in designing or conducting qualitative research or those who train research staff, 
evaluate research contracts or manage research. No previous knowledge of qualitative research is needed. 
Typical participants include population and health professionals, university researchers, graduate students, 
research contractors, government agencies and non-government organizations. The number of participants is 
limited, early registration is encouraged. Registration fee is $550, please visit our website for more information 
and registration details. For any questions about the workshop contact:kmuwwak@emory.edu or phone 404-
727-3152. 
 

http://sph.emory.edu/departments_centers/gh/non_degree_training_courses/qualitative_research.html
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Accepting Submissions for Journal of Business 
Research, Special Issue on Shopper Marketing: In-
store, Online, Social, and Mobile 
The objective of this special issue of the Journal of 
Business Research is to generate a state of the art 
understanding of Shopper Marketing activities across 
platforms on the path to purchase. In today's rapidly 
evolving market place, due to influences such as 
mobile devices, the internet, and social media, there 
is increasingly a need to understand how consumers 
respond to marketing activities across a range of 
platforms. 
 
These multiple platforms create many touchpoint 
opportunities for the firm to reach the shopper on her 
path-to-purchase. Some of these touch points are 
controlled by the firm (e.g., targeted emails), while 
others are controlled by consumers (e.g., social 
media postings). As a result, firms must focus on all of 
these touch points. Firms must also remain cutting 
edge in their use of new technologies in their quest to 
capture the consumers' interest. These new 
technologies include digital displays in the store, and 
increasingly personalized offers and localized offers 
taking advantage of the GPS element of mobile 
phones and apps. Even traditional media, such as 
newspapers and direct mail, is being transformed via 
the use of QR codes and deal websites. 
Understanding how these multiple touch points 
impact shoppers is critical for retailers to understand. 
 
This special issue is dedicated to research which 
addresses these issues. Research that primarily reflect 
conceptual and theoretical contributions as well as 
empirical research studies are equally welcome. The 
research should aim to integrate insights both from 
research and practice. Any topic that fits the broad 
rubric of Shopper Marketing is 
appropriate.  Suggested areas include: 
 

• Role of in-store digital/non-digital signage 
• In-store trial/consumption experiences 
• Engagement activities 
• Point-of-purchase information, 
• In-store atmosphere and promotions. 
• Use of apps (e.g., social, mobile, local) 
• Information processing of price and retailing 
• Cross-cultural price/retail perceptions 
• Fairness in pricing 
• Pricing/Retail strategy 
• Value-based strategies 
• Use (and integration) of technologies 

 
Email (Word documents) completed competitive 
manuscripts following the JBR style guide by October 
1, 2014 to ShopperMarketing@babson.edu. Co-
editors of the Special Issue are Dhruv Grewal, Babson 
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College; Anne L. Roggeveen, Babson College; and 
Jens Nordfält, Stockholm School of Economics. 
 
ASA to Launch New General Open Access Journal in 
2014 
The ASA is pleased to announce that it will launch a 
new sociology open access journal in 2014. The 
journal will welcome scholarly articles in any area of 
sociology, with authors retaining copyright, and will 
be freely available to all interested readers. Click here 
for more information about this exciting initiative. 
 
The 9th International Conference in Critical 
Management Studies 
University of Leicester, UK  
8-10 July 2015 
Deadline for submission of sub-theme proposals: 1 
September 2014. 
 
This conference aims to engage thinking that explores 
alternatives to the ubiquity of neoliberal market 
managerialism, as well as rejecting the idea that there 
are none. Such alternatives could be understood in 
practical terms of specific organisational forms and 
practices, or theoretical developments (particularly in 
feminism, anarchism, communism, green thinking and 
so on) that may inspire a generation of new forms of 
localism or alter-globalisation as resistance to 
neoliberalism. They may reflect personal alternatives, 
relating to the choices people make in terms of how 
to live their lives in the context of a neoliberal 
globalised world. Even more generally alternatives 
might focus on the critique of economic, political, 
managerial and organisational dogma, as it becomes 
embedded as the supposed ‘one best way’ of doing 
things. 
 
At this stage we are inviting stream proposals that 
address this theme and submissions are expected to 
include an outline of the proposed sub-theme (500-
750 words), as well as a short description of the team 
of convenors, including their academic background 
and experience. We expect most of the submissions 
to be linked with the overall conference theme, but 
other submissions are also welcome, as long as they 
are likely to appeal to the wider CMS community. We 
particularly welcome proposals from convenor teams 
that are international in their composition with 
convenors coming from at least two countries. We are 
also keen to encourage critical proposals from the 
range of business and management studies subject 
disciplines (accounting and finance, human resource 
management, industrial relations, marketing and 
consumption, international business, etc.). In keeping 
with the ethos of the conference theme, proposals 
can also be for alternative format sessions.  We are 
open to suggestions for workshops, symposia, 

http://www.journals.elsevier.com/journal-of-business-research/
mailto:ShopperMarketing@babson.edu
http://www.asanet.org/journals/asa_open_access.cfm
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experiential approaches, non-academic activities, arts-based research, performance activities and any other 
creative or non-conventional approaches.  
  
Conveners will be notified by 29 September 2014 of the outcome of their submissions. 
For any questions you might have regarding this call for sub-theme proposals, and to submit your proposals, 
please email Martin Parker and Mel Simms. Visit the conference website for more information. 
 
4th Annual Public Sociology Conference: (Re)visions of the future: public sociology, environmental justice, & the 
crisis of climate change 
October 18, 2014 at George Mason University, Virginia 
 
The graduate students of the Public Sociology Program at George Mason University organize an annual 
conference that critically engages contemporary social problems with diverse publics. This year’s conference 
engages the robust field of environmental justice and the contemporary crisis of climate change. We invite 
papers and session proposals from students, scholars, practitioners, policymakers and activists, alike that focus 
on the social impacts of environmental changes and the ongoing and emerging efforts to shape and reshape 
our future. Topics may include, but are not limited to: 
 

• Environmental Racism, Sexism, & Classism 
• Political Ecology (or Economy) & Climate Change 
• Human Landscapes & Consumption 
• Cities & the Sharing Economy 
• Weather Events and Disaster Recovery 
• Immigration, Security, & Risk 
• Sustainable Development & Environmental Activism 
• Indigenous Social Movements & Nature Rights 
• Public Sociology, Pedagogy, and Practice 
• And more 

 
The conference will feature the following sessions and opportunities for submitters: 
 

• Traditional Paper Sessions with facilitated group discussions 
• Round Tables that feature young scholars and emerging research projects 
• Thematic Forum Sessions on strategies to further environmental justice work and scholarship 
• Workshops aimed at enabling critical public sociological approaches to social research 

 
Email submissions (papers or 500 word abstracts) and a short bio to by August 1, 2014.   
Visit the conference website for more information. 
 
 
 

mailto:cms2015@le.ac.uk
https://www2.le.ac.uk/conference/cms15
http://gmupublicsoci.wordpress.com/
mailto:gmusocgrads@gmail.com
http://gmupublicsoci.wordpress.com/public-soci-grad-conference/

